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Introduction                                                              
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In February 2022, I began working remotely with the
Virginia Soil Health Coalition through Virginia Tech
and the Virginia Cooperative Extension on the "4 The
Soil" initiative. The goal is to raise awareness of soil as
a valuable resource and emphasize the four core
principles of soil health management. So far, I helped
the initiative gain over one thousand followers across
social platforms, increased the number of pledges
and newsletter sign ups, and explored creative ways
to approach soil health with different audiences.

I write blogs, create and schedule social media
content, and help brainstorm storylines and
interviewees to engage diverse audiences. 

The following samples include:
Graphic/photograph and caption for the one-year
anniversary of the podcast 
Graphics and caption for Valentine's Day
Graphics/photographs and caption for May the 4th
Graphics and caption for winter holidays
Blog post titled “Why the 4?"

@4thesoilva

INTRODUCTION
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The podcast 4 The Soil: A Conversation is turning one
year old! We’ve been honored to talk with each of our
guests and learn from their experiences and
knowledge. Stay tuned for a special episode to
celebrate the conversations and work of Soil Health
Champions.

Know someone who would enjoy conversations
#4theSoil? Tag them below!

GRAPHIC + CAPTION FOR PODCAST ANNIVERSARY

https://www.instagram.com/explore/tags/4thesoil/
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Happy Valentine’s Day from 4 The Soil! We enjoyed
making these cards to share with fellow soil health
champions. Share your favorite with a loved one!

Which of the four core principles of soil health do you
think makes the best Valentine’s card?

#galentinesday #note #valentines #love #card #soil
#soilhealth #4thesoil #4thefuture #4thelove
#keepitcovered #minimizedisturbance
#maximizeroots #energizewithdiversity

GRAPHIC + CAPTION FOR VALENTINE’S DAY

https://www.instagram.com/explore/tags/galentinesday/
https://www.instagram.com/explore/tags/note/
https://www.instagram.com/explore/tags/valentines/
https://www.instagram.com/explore/tags/love/
https://www.instagram.com/explore/tags/card/
https://www.instagram.com/explore/tags/soil/
https://www.instagram.com/explore/tags/soilhealth/
https://www.instagram.com/explore/tags/4thesoil/
https://www.instagram.com/explore/tags/4thefuture/
https://www.instagram.com/explore/tags/4thelove/
https://www.instagram.com/explore/tags/keepitcovered/
https://www.instagram.com/explore/tags/minimizedisturbance/
https://www.instagram.com/explore/tags/maximizeroots/
https://www.instagram.com/explore/tags/energizewithdiversity/
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May the 4th (and all 4 soil health principles) be with
you!
#maythe4thbewithyou #soilhealth

GRAPHIC + CAPTION FOR MAY THE FOURTH DAY

https://www.instagram.com/explore/tags/maythe4thbewithyou/
https://www.instagram.com/explore/tags/soilhealth/


GRAPHIC + CAPTION FOR WINTER HOLIDAYS
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Happy holidays from 4 The Soil! ✨

We are grateful for you, soil health champions, and
all we have accomplished together this year! May
the new year bring even more ways to care 4 The
Soil, for the future.

Send your favorite holiday headgear to a fellow soil
health champion! 🌱



Soil is more than the dirt under our feet and the ground we stand on. It’s a
living ecosystem and it impacts our world in more ways than we might
think.

We can all be for the soil so let’s take care of it.

4 the Soil is a campaign by the Virginia Soil Health Coalition to raise
awareness of soil as an agricultural and natural resource. By caring for the
soil, we can build healthier communities, stronger economies, and a more
resilient landscape.

Why does the logo have the number 4?

While soils are complex, taking care of them can be simple. We follow four
core principles of soil health:

Keep soil covered
Minimize disturbance
Maximize living roots
Energize with diversity

Each principle builds on the other. We can start with one and implement
each as we grow.

Building healthy soils might seem like a massive undertaking. Every day it
faces erosion, compaction, nutrient imbalance, acidification, pollution, and
decreased water retention. But we can help.
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BLOG POST: WHY THE 4?



So where on earth do we start? 

Start where your feet are and where you live, work, and play. 

All of us have direct and indirect efforts on the soil. Whether we maintain
acres of farmland, an urban garden, or routine lawn maintenance, or when
we purchase produce and meat at the store, we all influence soil health.
Notice how you interact with soil in your daily life.

Whether you're a farmer, a conservation professional, nature lover, or a
food lover, you can support soil health. 

Check out our podcast "4 the Soil: A Conversation" hosted by Jeff Ishee,
Mary Sketch, and Eric Bendfeldt, and join the movement to care for our
living and life-giving soils.

~
Join the movement! 4 The Soil is a campaign by the Virginia Soil Health
Coalition to raise awareness of soil as an agricultural and natural resource.
By caring for the soil, we can build healthier communities, stronger
economies, and a more resilient landscape. 
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( 8 0 4 )  2 3 9 - 9 9 1 4  S A R A H N K O T H @ G M A I L . C O M

BLOG POST: WHY THE 4? (CONTINUED)



Food Works is a nonprofit organization dedicated to
creating a sustainable food economy in Southern
Illinois. They fund and maintain four main food and
farming programs: Southern Illinois Farming Alliance
(SIFA), Southern Illinois Farm Beginnings (SIFB),
Carbondale Community Farmers Market (CCFM), and
administrative assistance to help set up the
Supplemental Nutrition Assistance Program and
Linked Up Illinois at regional farmers markets. 

I started as an assistant in CCFM, helping vendors set
up and customers with transactions. I quickly
expanded to a communications role, designing
graphics for SIFA events and e-newsletters,
consulting on their website revamp, and serving as
tech support for the SIFB meetings.

The following samples include a digital and printed
flyer, a printed newsletter, and a graphic containing
all of the logos from each Food Works program to
help better show their cohesive story.
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FLYER: PRINT AND DIGITAL











The team wanted to make their organizational
story more cohesive. Food Works consists of four
unique programs, one of which is funded through
a partnership with a statewide organization
called Link Up Illinois. Community members had
told the team they had not realized these
programs were part of Food Works. 

To help visualize this connection in a concise way,
I created an image that displayed the relationship
between the four programs and Food Works.
Three programs had established distinct logos, so
I lined them underneath the larger logo. I then
added the phrase "In partnership with" to the
logo of the statewide Link Up Illinois program to
signify the relationship.
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COHESIVE LOGO OF PROGRAMS
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From 2019 to 2020, I interned as a graduate
student with the nonprofit New Community
Project (also known as Vine & Fig) in
Harrisonburg, Virginia. The coordinating
partners and I built strong relationships, which
led to my position as the Media & Outreach
Coordinator on their clean energy campaign. 

I met weekly with the team made up of local
townspeople, professors, entrepreneurs, and
students. We aimed to engage diverse
neighborhoods and address affordability, so our
materials reflect an upbeat, nonpartisan
approach. I crafted the logo (below), window
posters, postcards to city council members, and
a Facebook post that adapted to current
events.

INTRODUCTION & LOGO 
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WINDOW POSTER: PRINT



POSTCARDS TO CITY COUNCIL: PRINT

FRENTE POSTERIOR

FRONT BACK
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This post shows the 50 By 25 campaign team's response to
the public health guidelines for the COVID-19 pandemic. We
wanted to convey our concern for everyone's health while
remaining hopeful about our mission. 

S A R A H  K O T H  |  2 0

As of March 2021, the city council adopted this campaign's
calls to action in a city resolution. It is in the process of
becoming a city mandate.

ADAPTING MESSAGING: DIGITAL



SARAH KOTH

www.linkedin.com/in/sarah-koth 

www.sarahkoth.com

L E T ' S  C O N N E C T
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